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AVERAGE COST PER CLICK - 'k

The average cost per click (CPC) in Facebook ads across all industries is $1.72
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Video Length Distribution
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https://99firms.com/blog/facebook-video-statistics/#gref
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https://www.facebook.com/business/news/making-it-easier-to-build-mobile-first-video-ads
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https://www.facebook.com/business/news/making-it-easier-to-build-mobile-first-video-ads

. How often does your business
publish video content?

YXMOHWHY DUH QRW
SRWIQJ YIGHR FRQVAQWDV B 12.9% Daily
RIVIAQ DV RX VKION WR
LHT XHQV® SRWIQJ YIGHR
FRQWIQVWZ LOP DNHA RX State of Social Report / 2019
WDQG RXWWRP WHFWRZG

14.5% Mever

11.6% Every other week
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7IN7RN DGV DUH LIDONHG DVP RWH LOVSLUQJ DOG
HONR\ DE @ ViKDQ DGV RQ RWKHUS @WRWP V

Rl VKRSSHW XVH VRFIDCP HGLD VR GIVFRYHUQHZ  ELDQGV
DQG UHVHDUFK. SLRGXFW / HWARJ VIKHVH XVHWYY FKHENRXWRU
FROVDFWERP SDOLHV IO VKH VDP HDSS MOWP DNHV VHOWH
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